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The purpose of this document is to establish lines of action and guidelines 
on conduct for Ferrer’s employees and business associates in connection 
with the provisions set out in the section on Corruption in the Ethical Code. 
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This policy will directly apply to all Ferrer companies. Consequently, it shall 
rule the behavior of every Ferrer employee, notwithstanding his/her 
position or localization. 

This Policy contains Ferrer`s global standards. In countries in which there are 
more stringent laws, regulations or industry codes, the most restrictive shall 
always prevail.
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03. Principles and Rules

Ferrer conducts its worldwide operations ethically and in compliance with the Ferrer Ethical Code, all applicable laws, and 
internal policies.

3.1 Basic principles and rules

Always ask yourself before 
offering, giving, or promising 

anything of value to any person, 
if what you are considering 

could be viewed as having an 
illegitimate purpose. 

If the answer is yes, you must 
not proceed.

Ferrer conducts its worldwide operations ethically and in compliance with the 
Ferrer Ethical Code, all applicable laws, and internal policies.

• Committing acts of corruption or using third parties to commit acts of 
corruption is prohibited.

• Ferrer does not distinguish between public and private persons or entities so 
far as corruption is concerned: corruption is not tolerated, regardless of the 
status of the recipient.

When you have questions about a particular course of conduct, please consult 
with:

• The Corporate Ethics & Compliance Department (Compliance@ferrer.com); or

• The Local Compliance Officer / Compliance contact in the Affiliate you work 
at;

• The Corporate Ethics & Compliance Director; or

• The Chief Legal Officer.
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03. Principles and Rules

Ferrer’s employees and its Business Associates are expected and required to: 

● understand and comply fully with this Policy and all applicable Anti-Corruption and Anti-Bribery 
Laws;

● act with the utmost level of integrity by avoiding any impropriety; 

● attend training sessions relating to the Ethical Code and this Policy as required by Ferrer; 

● certify compliance with the Ethical Code; 

● be aware of the corruption risks that may arise when doing business;

● report any instance that may constitute an indication of corruption through the Ethical Channel, 
which Ferrer has made available to report possible breaches of the Ethical Code 
(ethicalchannel@ferrer.com);

● maintain timely, accurate, and complete records of transactions conducted

3.1 Basic principles and rules
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03. Principles and Rules

Influence peddling 

Influence peddling is any action or strategy which has the objective of guiding or influencing the 
activities of a public or civil servant or authority by exploiting a personal relationship with this 
person or with any other civil servant or authority to obtain an outcome that could, directly or 
indirectly, generate financial benefit or prevent a loss of any kind to the company itself or to a third 
party.

No activity may be carried out that could be considered influence peddling.

Lobbying

It describes interactions with policy makers and other external stakeholders with the intent to
represent Ferrer’s perspective in the policy making process.

Ferrer‘s employees may engage in lobbying to provide policy makers with data and insights to enable 
widely informed decision-making conducive to improving patient outcomes and sustainable 
business.

Lobbying should not be misused for any corrupt or illegal purposes, or to improperly influence any

decision.

3.2 Influence peddling and lobbying
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03. Principles and Rules

3.3 Conflict of Interests

Ferrer’s employees must report situations that may entail conflicts of interests, as set forth in the Corporate Policy on 
Conflicts of Interests.

Political contributions are monetary or non-monetary (e.g. resources, facilities, or employee time) contributions made 
to support political organizations and their causes. Political contributions present the risk that the funds or anything of 
value contributed may be diverted for the personal use or benefit of a Public Official. 

Ferrer and its Business Associates’ monetary or non-monetary resources must not be used to make political
contributions of any kind, to political parties or not-for-profit organizations linked to them.

Similarly, the Ferrer’s employees and those of its business associates may not use their own funds to make political
contributions on Ferrer’ behalf.

3.4 Relationship with political parties
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03. Principles and Rules

Ferrer contributes to the development of the communities with which it 
relates, by means of donations, funding, sponsorship and patronage of 
projects with a social, cultural or scientific content, based on the principles 
set out in the Corporate Policies of Donations and Promotional 
Compliance.

3.5 Donations, funding, sponsorship and patronage
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03. Principles and Rules

As stated in the Ferrer Ethical Code, as a rule, gifts or presents may neither be given nor accepted 
during the exercise of our professional activities. 

Exceptionally, and if they are not forbidden by legislation or pharma codes, they are allowed as signs 
of normal commercial courtesy. In any case, gifts or presents must never have the objective of 
obtaining a specific result and must never be the result of an act or decision adopted by the person 
to whom they are given.

Gifts or presents are benefits of any kind given to someone as a sign of appreciation or friendship 
without expectation of receiving anything in return. 

Gifts, or presents must never be promised, offered, or provided with the intent of causing the 
recipient to do something favoring Ferrer or to refrain from doing something disadvantaging Ferrer 
companies.

3.6 Gifts, presents or economic advantages
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03. Principles and Rules

Gifts, presents and economic advantages received or given shall:

● not consist of cash payments;

● be made in relation to fair business practices and in good faith;

● not be considered as tools aimed at exercising an unlawful influence on the 
beneficiary or at receiving mutual advantages from the beneficiary;

● be reasonable, in the circumstances;

● be compliant with the professional courtesy standards customarily allowed; 
and

● be compliant with the local laws and regulations applicable to Public Officers 
and third parties.

3.6 Gifts, presents or economic advantages
Index

1. Purpose

2. Scope of Application

3. Principles and Rules

3.1    Basic principles and rules

3.2    Influence peddling and lobbying

3.3    Conflict of interests

3.4    Relationships with political parties

3.5    Donations, funding, sponsorship and 

patronage

3.6    Gifts, presents and economic advantages

3.7    Facilitation payments

3.8    Relationship with third parties

3.9    Travel and representation expenses

4.   Accounting procedures

5.   Red flags

6. Monitoring compliance

7. Continuous improvement: 

Approval, monitoring and communication

6. Annex: Terms and definitions



Corporate Ethics
& Compliance

11

03. Principles and rules

Facilitation or procedure payments are payments of small amounts to low-level foreign Public Officials, to 
expedite or secure performance of a routine, non-discretionary governmental action, such as properly 
obtaining visas, permits and licenses, police protection or utility services in a foreign country.

These payments are intended to influence only the timing of the Public Officials’ actions (e.g. payments to 
expedite the issuance of a visa or clearing goods through customs), but not their outcome.

Ferrer’s employees and its Business Associates may not make such payments unless permitted by local
legislation. Additionally, they should not use third parties or intermediaries for such purposes.

Additionally, in the case of activities related to the introduction, commercialization or implantation in foreign 
countries, no payments or gifts aimed at civil servants of these countries may be made to facilitate an 
administrative procedure, obtain an importation license or permit, a favor or service of any kind.

3.7 Facilitation payments
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03. Principles and Rules

Ferrer’s Ethical Code for Third Parties includes the principles that may rule 
Ferrer’s commercial relationship with Business Associates.

Ferrer will not have commercial relationships with third parties who are not 
aligned with Ferrer’s Ethical standards and against corruption included in 
such Code.

In relation to the hiring process of third parties:

● No Ferrer’s companies nor its Business Associates may use, directly or 
indirectly, third parties to commit acts of corruption.

● The engagement of third parties must never be used to create an 
incentive, or to reward or to secure any improper business advantage for 
Ferrer. 

● They will only be engaged if there is a legitimate need for the services or 
the goods that they provide.

3.8 Relationship with third parties
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03. Principios y normas

● The services and goods are priced at no more than market value.

● The third party is suitable from an Anti-Corruption and Anti-Bribery perspective after assessment 
in a robust due diligence process (see below).

● There is a written contract or other written document with a similar legal effect.

Before establishing a relationship with any third party to represent Ferrer in any marketplace, 
sufficient due diligence must be performed to determine that the third party’s commitment to 
ethical business practices is consistent with Ferrer’s standards, the Ethical Code and this Policy. 

3.8 Relationship with third parties
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03. Principios y normas

Staff travel and representation expenses may not be used to cover up 
bonuses to clients, suppliers, collaborators or healthcare professionals. 

For expenses and any interaction with healthcare professionals, please see 
Ferrer’s Corporate Promotional Compliance Policy. 

In general terms, regarding the receipt and giving of travel and
representation expenses, the following general rules apply:

● They should be “reasonable” and “customary” based on local standards 
and custom. 

● Decision of giving or receiving travel and representation expenses shall 
always be supported by legitimate business purposes. 

● Not being motivated by a desire to exert improper influence, made as a 
“quid pro quo” or be interpreted as a preferential treatment for/from the 
recipient/giver.

● Must never be promised, offered, or provided with the intent of causing 
the recipient to do something favouring Ferrer or to refrain from doing 
something disadvantaging Ferrer.

● Comply with all applicable local and national laws, rules, regulations and 
guidelines. 

3.9 Travel and representation expenses
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The beneficiaries of these expenses may never be other persons linked to the recipient or the personnel themselves: 
spouses, other family members, guests, etc.

The employees may not use their own funds to pay for travel and representations expenses directed to any type of 
recipient on Ferrer’ behalf. 

Before giving or receiving a travel and 
representation item, consider whether the 

reputation of Ferrer, yourself, or the recipient is 
likely to be damaged if news of this item 

appeared on the front page of a newspaper. 

If this would embarrass either Ferrer or the 
recipient, do not proceed. 
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03. Principles and Rules

3.9 Travel and representation expenses
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04. Accounting Procedures

According to the applicable laws, including accounting and fiscal laws and regulations, detailed and 
complete accounting records relating to business operations must be kept.

Accounting records shall be compliant with the applicable accounting principles and shall reflect, in 
an as-much-as possible a transparent and complete way, the facts underlying each business 
operation

Any costs, debts, income, payments and commitment of expenditure shall be promptly included 
within the financial information, in an as-much-as possible in an accurate and complete way. They 
shall be properly documented, released and reported according to the applicable laws and 
regulations. 

Any amount recognized in the accounting records, as well as the relevant documentation, shall be 
made available to any external or internal auditor when required.

Any payment made and relevant business operation performed must be properly recognized within 
the relevant accounting records, so that the same records may correctly reflect, in detail, said 
business operations, transfers and acquisitions of goods. This principle shall be applied to any cost 
and operation, irrespective of its significance or materiality. 
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05. Red flags

Any request made by a Public Official, the personnel or business associate for a gift, payment, or any other 
inducement in exchange for influencing a certain course of action or otherwise improperly securing a business 
advantage shall be considered a “Red Flag.” 

Red Flags may also include, but are not limited to, the following:

● A request for payment in advance of or prior to an award of a contract or other business.

● A request for large contingency or “success” fees.

● A request for payment in a country other than the one in which the requestor is located or performing.

● A request for reimbursement of extraordinary, poorly documented, or last-minute expenses.

● A request for payment in cash, to a numbered account, or to an account in the name of a different person.

● A request from a third party for Ferrer to make payments (or portion of a payment) on behalf of the third party to someone else.

● A demand or strong suggestion that a particular local representative should be retained for any purpose. 

● A request for an unusual or excessive payment, such as a request for over-invoicing or unusual commissions. 

● Unnecessary or multiple third parties performing similar functions. 

● Inaccurate or incomplete information in disclosures made by a third party. 
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05. Red Flags

● A relationship between Ferrer personnel or business associate and a public official (e.g. family member, business partner, 
etc.), particularly if the family member is, or could be, in a position to direct business to Ferrer or the Business Associate. 

● A Business Associate or Ferrer representative that is the subject of credible rumors or media reports impacting on their 
ethics.

● A Business Associate has little or no expertise or experience in the area (whether geographic, professional or otherwise) in 
which it will collaborate with/represent Ferrer.

● A proposed Business Associate refuses to provide written assurances that it will not make any improper payments in 
connection with commercial operations directly or indirectly related with Ferrer.

This list of Red Flags is not all-inclusive. If any information causes you to believe that an act of corruption 
may occur or has occurred, you must advise Ferrer immediately through your direct superior, the Ethical 
Channel (ethicalchannel@ferrer.com) or through the Corporate Ethics & Compliance Committee, the 
Chief Legal officer or the Corporate Ethics & Compliance Director.
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06. Monitoring compliance

Ferrer will periodically conduct internal or external audits or other reviews 
to determine whether this Policy is effectively reducing the risk of and 
detecting potential violations of the Ethical Code and relevant Anti-
Corruption and Anti-Bribery Laws when they occur. 
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This Policy is subject to continuous review and improvement, particularly when so required by 
social, organizational, regulatory or other circumstances. In any event, this Policy will be reviewed 
annually as a standard practice and, if applicable, updated earlier if internal or external 
circumstances so required. 

This Policy has been reviewed on 1st December 2021 and is available to Ferrer’s employees for 
mandatory compliance. Failure to comply with this Policy may lead to disciplinary measures.

Corporate Ethics and Compliance Committee
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Corruption can take a variety of forms: offering or giving money or anything else of value. In fact, 
even common business practices or social activities, such as the provision of gifts and hospitality, can 
constitute acts of bribery in some circumstances that are being dealt with in this policy. 

• do something improperly or which is dishonest, illegal or a breach of trust, or

• refrain from performing their duties

For the purposes of this document, the following definitions and terms apply:

Corruption

Corruption is defined as the provision of any payment or benefit to any person or entity to 
improperly influence any act or decision of the recipient, to gain or retain business, or to secure an 
improper business advantage

In practical terms, corruption involves the giving, offering, promising, soliciting or receiving of 
“anything of value” (defined below), directly or indirectly, to or from any person or entity, that is 
intended as an inducement or reward to:
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Also referred as “Business Partner” in related policies.

Any external party with whom the organization has, or plans to
establish, some form of business relationship.

In the case of Ferrer, Business Associates include, but are not
limited to partners (stocking distributors and healthcare
dealers), commissioned distributors and sales agents, suppliers
(for industrial and indirect purchases), customs agents, freight
forwarders, joint-venture associates, regulatory, tax or trade
consultants, etc.

Business Associate

Terms and definitions
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Public Officials

● a government, including any legislative, administrative, or judiciary branch of such government; 

● any department, agency, or instrumentality of a government, including wholly or majority state-owned or 
controlled enterprises; 

● any public international organization, such as the United Nations or World Health Organization; 

● a political party (including the political party itself);

● any candidate for political office

Healthcare Professionals (medical and scientific personnel) qualify as public officials when they work at a hospital, clinic,
university or other similar facility owned or partially owned by a government.

In some countries and according to the local legislation, doctors, pharmacists, clinical trial investigators, and nurses are public
officials irrespective of whether they are working at a government institution.

Any officer, agent, or employee or any person acting for or on behalf of:

Terms and definitions
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Anything of value

An advantage of any value for the recipient (which could be financial and non-financial), that can 
take, but is not limited to, the following forms: money (cash, cheques, or promissory notes), travel, 
entertainment, expensive gifts, goods or services, loans, sponsorships, donations, employment 
opportunities, any kind of personal favors, access to information, etc. 

An indication of a violation or a fact or circumstance indicating a possible violation, or a probable 
risk of potential violation, of this Policy, or any applicable Anti-Corruption and Anti-Bribery Laws by 
or in any way relating to Ferrer employees or Business Associates.

Red flags

All officers, directors, and employees of Ferrer, meaning affiliates over which Grupo Ferrer 
Internacional, S.A. has effective control, whether directly or indirectly, anywhere in the world 
(collectively denominated “Ferrer”).

In a broad sense, the persons working for the entire organization, including the governing, and 
administrative and control bodies, top management and all workers. 

Ferrer employees
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Departaments / governing bodies involved

Control of versions

Relevant information

Version Changes

Date Departament / GB Entity

Corporate Ethics & CompliancePrepared by Grupo Ferrer Internacional, S.A. 23th November 2021

Original version1.0

Scope of application

Related regulations

Main body responsable for enforcement and monitoring

- Global

Corporate Ethics & Compliance 

Approved by Corporate Ethics and Compliance Committee Grupo Ferrer Internacional, S.A. 29th November 2021

- Code of Ethics

- Trade Contols Policy

- Corporate Policy on Anti-money Laundering and Countering the Financing of
Terrorism

- Indirect Procurement Policy

- Business Partner Due Diligence Procedure

Effective date

July 2018

Second version2.0 1st December 2021
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